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Foreign visitors are expected to grow to 14m by 2019 (10% 3-year Cagr)

Source: CLSA, BPS, Ministry of Tourism
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Still growing strong
Strong US dollar, infra development to help tourism sector
Very supportive government policies, including tourism-focused 
infrastructure development and a US$350m marketing budget, helped
Indonesia attract more than 10m foreign visitors in 2016. We expect this
will continue to support a similar growth trend in 2017 and Indonesia 
should be able to attract 14m visitors by 2019, a 10% 3-year Cagr. China 
is expected to be the main market. A likely beneficiary will be one of
Indonesia’s largest travel services firms, Panorama Sentrawisata (PANR).

2016: A record-breaking year for foreign tourist arrivals
q Indonesia’s foreign visitors are set to break the 10m mark in 2016, a 7% 5-year 

Cagr, as Jan-Nov data already shows 9.8m visitors.
q 3Q16 posted a 15% growth rate YoY on foreign visitor volumes as well as a 15% 

increase QoQ on the back of a strong increase in Chinese tourists.
q Bali remains the top tourism destination, attracting 45% of total foreign visitors.

2017: Set for another strong year
q We expect Indonesia will be able to attract 14.2m visitors by 2019, a 10% 3-year 

Cagr, which is achievable given the current growth trend.
q The government has said that China tourists will be the priority as China tourists 

were the biggest group of foreign visitors by country in 2016, eclipsing Singapore 
and Malaysia.

q Indonesia expects to attract 2-2.5m China tourists in 2017, which is a tiny 
percentage of the total China outbound ex HK/Macau in 2016 at 120-130m.

Supportive policies: Infra development and promo budget
q The Government of Indonesia’s 2017 tourism budget is relatively flat vs 2016 at 

Rp5.7tn, meaning a big budget of $350m for marketing is still similar to 2016. 
q Indonesia is pushing for more participation in travel fairs, with digital 

advertisements as it promotes the top-10 Indonesia destinations in focus for 2017.
q In 2016, the government has been building 15 new airports, with some closer to 

tourism destinations, as well as renovating 34 existing airports.

Key beneficiaries: Travel services firms
q Tourism is now just 3% of Indonesian GDP, a tiny sector compared to Thailand at 

9% of GDP or Malaysia at 7.2% of GDP. The upside is enormous and we expect the 
tourism sector to continue to blossom.

q We see travel services firms such as Panorama Sentrawisata (PANR IJ) as the likely
direct beneficiaries of higher foreign tourist arrivals. Panorama Sentrawisata is now 
trading at 9.8x 2017 PE (consensus estimates), relatively cheap vs regional peers.
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2016: A record-breaking year
Figure 1

Indonesia is on target to host more than 10mn foreign visitors for the first time 

Source: Central Bureau Statistics (BPS), CLSA

Figure 2

Indonesia tourism posted 15% YoY quarterly growth in 3Q16

Source: Central Bureau Statistics (BPS), CLSA

Figure 3 Figure 4

Bali remains the top destination for foreign visitors Market share of foreign visitors by country – 10M16

Source: Central Bureau Statistics (BPS), CLSA Source: CLSA, BPS
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2017: Set for another strong year
We believe 2016’s strong volume growth is only just the beginning of multi-
year rapid growth. Between 2016 and 2019, we expect foreign visitor growth 
to be at 10% pa, from only 7% pa between 2011 and 2016.

Figure 5

Foreign visitors are expected to grow to 14m by 2019 (10% 3-year Cagr)

Source: CLSA, BPS, Ministry of Tourism

Our assumption is still reasonable and lower than the government’s target of 
reaching 20m foreign visitors by 2019 or 23% pa visitor growth between 
2016 and 2019. Our assumption is based on gradual improvement of 
infrastructure and other tourism facilities (hotels and other accommodations).

Two key reasons why we believe Indonesia tourism market will be able to 
attract 14m foreign visitors by 2019: 1) the strong growth of China 
visitors and 2) very supportive government policies (free visa, tourism-
focused infra development and strong marketing & promotion campaign).

Figure 6

Top 4 countries with biggest market share of foreign visitors to Indonesia 

Source: CLSA, BPS
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Figure 7

China is rising as the top market for Indonesian tourism

Source: CLSA, BPS

Our CLSA’s China tourism team expects China outbound tourists to reach 
200m by 2020, with the majority of them traveling outside China/HK/Macau,
from the current at about 130-140m tourists.

Over the next few years, the Southeast Asia market is expected to be the 
No.2 market for potential Chinese tourist growth. 

Figure 8

Southeast Asia is expected to be No.2 choice for China tourists from now to 2020

Source: CLSA, Euromonitor, CEIC

According to our CRR survey, Indonesia is still trailing its ASEAN peers, 
Thailand, Singapore and Malaysia as top destinations for Chinese tourists but 
one of the survey’s questions also shows that if money was no object, 
Indonesia ranked the highest in the ASEAN market. This certainly shows the 
potential of a big market for Indonesia.
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Figure 9

Indonesia still ranks low among destinations but China tourists started to notice

Note: For the weighted score, the number one destination scores five, the number two scores four, etc. 
The result represents the total scores added together. Source: CRR

Presently, Indonesia still lags behind Singapore, Thailand and Malaysia in 
attracting Chinese tourists.

Figure 10

Indonesia still trails its ASEAN peers in attracting China Tourists – 2016 

Note: The numbers are all annualized. Source: Indonesia’s tourism ministry, Singapore Tourism Board, 
Malaysia Tourism Board, Thailand Tourism Board.

Supportive government policies
As we have highlighted previously, the Jokowi administration is focusing on 
tourism as one of the ‘lower-hanging fruits’ sectors to boost the economy 
over the next few years.

The government increased the tourism budget by 153% in 2015 and 
increased it again by 55% in 2016 to Rp5.9tn. For 2017, the budget is 
relatively flat (-3% YoY) but the promotional budget remains at about $350m 
per year. This is important given marketing and promotion is needed to 
attract foreign tourists to Indonesia.  
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Figure 11 Figure 12

2017’s tourism budget is relatively flat That means promotional budget remains high

Source: Ministry of Finance, CLSA Source: CLSA, Ministry of Tourism

China is one of the key markets where Indonesia has been promoting 
aggressively over the last year. Indonesia helped launched Discovery 
Indonesia, which was written in Mandarin by CCTV reporter Dou Yun Yun, 
during the event as well as doing a tourism campaign via Ximalaya, a popular 
online reading platform in China.

Figure 13 Figure 14

Cover of Discovery Indonesia by Dou Yun Yun The launching of Discovery Indonesia in Shanghai

Source: Global Times Source: Global Times

Figure 15 Figure 16

Jokowi promotes Indonesia tourism in Shanghai Ximalaya.com is a partner for Indo tourism in China

Source: Government of Indonesia Source: Ximalaya.com
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The Ministry of Tourism has also set 10 top destinations to visit in Indonesia 
outside Bali, which will be the main focus for marketing and promotion in 
2017.

Figure 17 Figure 18 Figure 19

Toba Lake, North Sumatera Tanjung Lesung, Banten Thousand islands, Jakarta 

Source: Government of Indonesia

Figure 20 Figure 21 Figure 22

Borobudur, Central Java Bromo, Semeru – East Java Mandalika, Lombok 

Source: Government of Indonesia

Figure 23 Figure 24 Figure 25

Labuan Bajo, Flores Wakatobi, Southeast Sulawesi Morotai, North Maluku 

Source: Government of Indonesia
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Figure 26 Figure 27

Belitung, Riau Islands Bali remains the top tourism destination in Indonesia

Source: Government of Indonesia Source: Government of Indonesia

To support such efforts by the Ministry of Tourism, the government also 
continued to build tourism-focused infrastructure, including airports, seaports 
and access roads to tourism destinations across Indonesia in 2016. 

Airports are the key infrastructure for the tourism sector as Indonesia is an 
archipelago country, which requires air transportation to travel across the 
country.

Figure 28

15 new airports under development or completed in 2016

New Airports Location Remarks

Anambas Riau Islands Operational in Dec 2016

Tambelan Riau Islands Operational in 1Q17

Tebelian West Kalimantan Operational in 3Q16

Enggano Bengkulu Operational in 4Q16

Miangas North Sulawesi Operational in 4Q16

Morowali Central Sulawesi Operational in 2Q17

Buntu Kunik South Sulawesi Expected completion in 2018

Kufar Maluku Operational in 3Q16

Namniwel Maluku Operational 1Q17

Pantar East Nusa Tenggara Operational 1Q17

Moa Maluku Operational 2Q17

Segun Papua Operational 2Q16

Sinak Papua Operational in 3Q17

Koroway Papua Operational in 3Q17

Wangi Wangi Southeast Sulawesi Operational in 2Q16
Source: Ministry of Transportation

On top of the 15 new airports, the Ministry of Transportation is completing 
renovation of passenger terminals for 12 airports and runway extension work 
for at least 22 airports across Indonesia.

Lastly, Indonesia government policy to allow free tourist visas for 169 
countries, the majority from European countries, also will have an effect to 
attract more foreign visitors to Indonesia.
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How to play: Travel services firms
The share price of Panorama Sentrawisata, which is run by the Tirtawisata 
family, rallied by more than 40% in 2016, easily beating the JCI, which rose 
only by 17.5% during the same period. We expect the same factors that 
supported this share-price performance to assert themselves again in 2017.

Key growth drivers
q Panorama is one of the direct beneficiaries of strong foreign tourist arrivals 

as well as domestic travel demand.

q The company’s inbound segment, which handles foreign tourist services, 
saw 56% YoY revenue growth in 3Q16. 

q This was mainly driven by strong growth of European tourists due to the 
free-visa policy. It’s now focusing on attracting more China tourists 
in 2017.

q The company’s focus on European tourists is due to higher-margin 
clients as the average spending by European tourists is US$1,694/trip, 
higher than Singaporean at US$659/trip and Chinese tourists at 
US$1,059/trip.

q The company’s outbound segment, which handles domestic & outbound 
travel services and hotel e-commerce business (MG Group), represents
70% of its total revenue. 

Valuation and key risks
q Panorama is now trading at a 9.8x 2017 PE on consensus estimates, which 

is relatively cheap compared to regional peers like Hotel Shilla (008770 
KS) at a 20x 17CL PE and Minor International (MINT TB) at 26x 17CL PE.

q The key risks are a stronger rupiah may weaken European tourist demand 
as well as terrorist attacks on key tourism spots.

Figure 29 Figure 30

Panorama’s revenue breakdown Panorama’s inbound 3Q16 revenue rose by 57% YoY 

Source: Company Source: Company

Figure 31 Figure 32

Panorama’s inbound market, 1H16 Panorama’s outbound market, 1H16

Source: Company. No breakdown data yet for 9M16 Source: Company. No breakdown data yet for 9M16
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